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The shared use of The shared use of NACElinkNACElink
between several offices, combined between several offices, combined 

with proactive marketing, have with proactive marketing, have 
increased our effectivenessincreased our effectiveness
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• Share how two separate offices 
transitioned to and now share one 
system

• Specific solutions to jointly managing 
student and employer accounts, 
placement data, recruitment events 
and communications

• Examples of how to maximize 
NACElink to market broader office 
services and increase departmental 
visibility 
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• One of the 11 independent institutions in the University 
System of Maryland

• Medium-sized, public research university with more than
12,000 undergraduate and graduate students 

• Offers 54 majors and 45 minors and 20 certificate programs 
within 3 Colleges and 1 School.

• UMBC's Graduate School offers 33 master's degree 
programs, 24 doctoral degree programs and 20 graduate 
certificate programs

• Combines the strengths of a research university with the 
close community feel of the country’s best liberal arts 
colleges

• UMBC is located on 500 acres 15 minutes from Baltimore's 
Inner Harbor and 30 minutes from Washington, D.C.



���������������
�����������������
��
• Reports to Academic Affairs/Provost
• Engages students and faculty in applied learning 

linked to academic study
• Each year, The Shriver Center places nearly 1,200 

UMBC students in internship and cooperative 
education experiences in over 500 public and private 
organizations in the Baltimore/Washington area and 
abroad. 

• These professional practice programs are a major 
resource for employers in the region and an excellent 
training ground for students.

• Previous system: PlacePro
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• Reports to Student Affairs
• Provides services and programs to assist students 

and alumni with career exploration, career skill 
development, full-time and part-time job searching 
(includes on-campus jobs and the Student Temporary 
Workforce program), and the graduate school 
application process

• Hosts several on-campus job/career fairs each 
academic year

• Runs on-campus interviewing program and Corporate 
Visibility Days

• Previous System: eRecruiting/Experience
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• Students must meet 
with and have their 
resumes approved by 
staff members to 
complete Internship/Co-
op search
• Placement evaluation 
forms for students and 
employers
• Current and historical 
placement data storage
• Intern and Co-op 
positions must be 
approved to meet 
academic department 
criteria

• All students should be 
able to access for free 
through their myUMBC 
account (single-sign-on 
via our campus portal)
• Single online location 
for job postings of all 
types
• Consolidated lists of 
students, contacts and 
employers
• Send targeted emails to 
students about specific 
career 
events/opportunities  
relevant to them
• Comprehensive notes 
to track which office has 
contacted who
• On-Campus Interviews 
scheduling
• Detailed reporting and 
searching

• Import student data 
originating from the 
Registrar
• Record student 
appointment/counseling 
notes
• Resume 
review/approval 
• Employer contact 
management/meeting 
notes capabilities
• Send mass email invites 
for job fairs to employers
• Single point of data 
entry for all event info
• Record hiring data

THE SHRIVER CENTERBOTHCAREER SERVICES
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• Joint Decision
• Employer Contacts – data 

cleanup; merge
• Import student/placement data
• Challenges: pick lists, OCR, 

resume approvals, system 
messages, placements
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• Resume approval required on 
first resume

• Default action: Career Services 
Center reviews resumes

• Resumes labeled “Shriver 
Resume” are reviewed only by 
Intern and Co-op Office
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• Shriver Center Employer, Career 
Services Center Employer, On-
Campus Employer, Alumni, or New -
Undetermined

• Upon registration a contact selects 
“Activities Interested” and/or posts a 
job of a certain type

• Upon approval of a new contact 
and/or job posting, we update their 
contact type based on these
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• Continued data clean-up
• Student data import 

(2x/semester)
• System upgrades/new features
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• Shared UMBCworks brand
• Integration/space on campus 

portal (myUMBC)
• One-stop, online shop – FT, PT, 

on-campus, intern/co-op, service, 
work study, research 
opportunities
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• Using reports to generate quotes 
(performance evaluations) and data to 
market program/services

• Use functionality to generate 
additional campus partnerships/usage

• Targeted Emails – students and 
employers; Joint Weekly Email

• Documents Library
• Calendar of Events
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• Students
• Employers
• Faculty/Staff
• Career Services Center/Shriver 

Center



�	������%%���	������%%��

• Since switching 
to one system 
we have 
dramatically 
increased our 
student 
awareness 5678
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